Your Business Creativity
Is Hiding Behind Your Purpose

(Intro Video) Every business leader wants more creativity: better ideas; products that solve problems
people didn't know they had; services that open new markets, innovation that actually moves the
needle on creating value that people love to buy. Businesses with Kingdom purpose naturally become
ministry that releases what Father can do when we co-labor with His Purpose.

The conventional answers are familiar: hire creative people, build a culture of psychological safety,
use design thinking, run brainstorming sessions, consume more content, benchmark competitors. All
of these have their place. None of them is the source.

Here is the honest answer: the most durable business creativity comes from purpose. Not your
mission statement. Not your brand narrative. Father's purpose — the one He had in mind when He
designed you and the business you're building. When you find that, something gets unlocked that no
workshop can manufacture.

The Problem with Creativity on Demand

Most businesses approach creativity as a production problem. Apply the right process, hire the right
people, build the right environment — and creativity comes out the other end like a manufactured
output.

It doesn't work that way. Not sustainably. You can squeeze short-term novelty from a team under
pressure. What you cannot do is sustain genuine innovation from people who don't know why they're
doing what they're doing. Creativity without purpose burns hot and burns out. It produces clever
ideas disconnected from meaning, products that sell once, and campaigns that fade.

The deeper problem is spiritual, even if most business leaders wouldn't frame it that way. We were
made in the image of God. Creativity is native to us — it is part of the original design. But like every
other human capacity, it functions best when it's connected to its source. Disconnected from Father's
purpose, creativity becomes either self-serving ambition or anxious performance. Connected to
Father’s purpose, creativity becomes something else entirely: co-creation with God.

Sons Don't Take Orders — They Have Conversations

There's a model of leadership that treats God like a manager: you pray, He gives you instructions, you
execute. Robotic servants who do what they are told. That's not what the Council is. That's not how
Father relates to His Sons.

Sons have conversations. Nine of them, across nine dimensions of Father's voice in the Council. And
what comes out of those conversations is not a to-do list — it is a living picture of purpose, strategy,
and creativity that is specific to you, your business, and the Reformation assignment Father has
placed you in the middle of.

Here is how those nine conversations become a creativity engine:
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1. Identity — Your Creativity Has a Design

The Spirit of the Father speaks first to Identity. Not in general — specifically. Who you are, how you
were fearfully and wonderfully made, what you were built to notice that others walk past. This is
where curiosity is born. A son who knows his identity doesn't have to borrow someone else's vision
or chase the market's latest trend. He carries a specific design that sees specific problems and
imagines specific solutions. The original design was intentional. Creativity flows from knowing what
you were made to create, how you were premade, predestined, and predispositioned to do greater
works with your Father.

2. Story — Your History Is Fuel, Not Baggage

Jesus redeems the story. The failures, the pivots, the seasons that looked like detours — all of it
becomes raw material. A son whose story has been redeemed by Jesus doesn't spend energy
managing his history. He uses it. The hard-won lessons, the scars that became wisdom, the industries
he's moved through — these are the places where the most authentic creativity lives. Your train-
wrecked history is redeemed to be His Story. And His story generates ideas that have weight.

3. Purpose — The Meat of Co-Creation

Holy Spirit reveals Purpose — the specific intersection of Father's heart and your assignment. This is
where creativity gets its context. Purpose is the field in which ideas are evaluated. Not "is this
clever?" but "does this serve what Father is doing?" When purpose is clear, the creative filter works.
You stop generating ideas indiscriminately and start seeing the ones that actually matter. The
question "what should we build?" becomes answerable because you know what you're building
toward.

4. Strategy — Wisdom Sees What Others Miss

Wisdom shines a light on strategies. Proverbs puts it plainly: she is more profitable than silver and
yields better returns than gold. In the Council, Wisdom doesn't give you generic best practices — she




shows you the specific strategic angle for your specific assignment. This is the seer dimension of
creativity: seeing how purpose could be accomplished in ways that aren't obvious to competitors or
conventional thinkers. The most innovative business strategies are not clever. They are seen.

5. Tactics — Understanding Turns Vision into Product

Understanding is the doorway to tactics — the how beneath the what. This is where innovation
becomes concrete. A vision without tactics is inspiration. Tactics without vision is activity.
Understanding in the Council bridges the two, giving you the specific next moves that turn a God-
given strategy into a product, a service, a system, a deliverable. This is where the business creativity
that generates revenue actually lives.

6. Heritage — Counsel Shows Where This Is Going

Counsel shows Heritage — the forward view of where purpose is headed. One of the most
underrated sources of business creativity is a long-time horizon. A son who can see the inheritance —
where this is going across years and decades — makes different decisions today. He builds for
durability, not just for the next quarter. Heritage-informed creativity produces things that last and
compound. Sons are have an invitation to a personal quest, not an aimless journey.

7. Courage — Might Demolishes What Blocks the Vision

Might shows us how to demolish strongholds, arguments, accusations, and pretensions in the Courts
of Heaven (2Cor 10:3-5). Every genuinely creative business idea faces death — from the market, from
competitors, from internal skeptics, and from spiritual opposition that does not want the vision to
succeed. The creativity that reaches the market is the creativity that had the courage to more than
conquer the obstacles between conception and release. Might in the Council is not just warfare
language. It is the authorization to push through in Jesus’ Name, on His behalf — to be courageous in
the face of the adversaries that stand between your idea and the people it was meant to serve.
Courage is an anointing to resurrect and have life again, and again, and again. It’s unsinkable! Sons
have manna that is new every day — Living Words from Council conversations.

8. Clarity — Knowledge Integrates the Pieces

Knowledge shows the way, the truth, and the life: how your purpose integrates with the larger
Reformation. This is where creativity stops being an isolated business exercise and becomes part of
God’s plan to bless nations. A product that serves Father's Reformation is not just commercially viable
— it is spiritually significant; it has prophetic juice that markets. Clarity in the Council answers the
guestion: how does this specific innovation connect to what Father is doing across the mountain I've
been placed on? That question generates creativity that secular competitors cannot replicate because
they don't have access to the answer.

9. Culture — The Ecclesia at Work

When two or three gather in His name, He is present—and the atmosphere changes to a culture of
honoring God and His people. Creativity becomes shared. Businesses that sustain innovation are not
simply those with the strongest individual creatives; they are those whose people unite around a
shared purpose, where personal ambition is aligned and each team member’s creativity and
contribution are welcomed. We disciple our staff into initiative—and that is golden.



Here is the critical distinction: people may see your vision and ambition and use them to fuel their
own carnal ambition. That can produce short-term performance but long-term division. You
reproduce who you are.

Or they can be genuinely gathered around Kingdom purpose — the one Father placed inside the
business — and that produces something different: an Ecclesia at work. People who bring their own
creativity, their own gifts, their own Council conversations, and aim them at a shared assignment.
That is a creative culture. It cannot be manufactured. It has to be grown from the inside.

The Practical Business Implication

The Council is not a spiritual detour from running a business. It is the most productive conversations
you will take to work every day in new ideas that bear the greatest fruit in people and processes.

A son who goes to the Council before the product brainstorm comes back with a specific, purpose-
rooted angle that the team can't generate from a whiteboard alone. A leader who takes the
innovation question to Wisdom gets a strategic insight that no consultant would surface. A business
built on nine conversations with Father — not just an annual prayer before the planning retreat —
produces the kind of creativity that builds lasting companies, serves real people, and participates in
what Father is actually doing in the world.

The biggest impact on Business: Conversations in the Council, collaborating with the 7 Spirits, co-
creating in Heaven, and co-laboring on Earth all release what Father can do in your life and business.
That makes a difference, all the difference.

This blog was inspired by a Council Session you will enjoy: 2026-07-05 Council - Contending for USA


https://releasingkings.com/wp-content/uploads/2026/07/2026-07-05-Council-Contending-for-USA.pdf

Take the Next Step:

Progression to Sonship — Your Kingdom purpose and redemptive stories form the basis for your
personal identity, purpose, value creation, and your business offer. Becoming your authentic self is
the Father’s non-religious key to flow and fruit in business and life. We offer practical and prophetic
coaching to help you get there, flowing with your Father (co-laboring) instead of fighting
circumstances and resistance alone. Is this You?

Read the book and Zoom with John for an overview of our process in Kingdom Business Coaching.

Explainer Video — https://youtu.be/k-jmiKK7gTO
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A School or Business that Educates the Mind Without Engaging the Heart is a Factory for Servants.
Teachers & Managers who engage the heart alongside the mind mentor Sonship.
(What Moves Hearts? — Living Words, Stories, Music, Dance, Debate, Art, Sports, Conversation, Contribution)



https://releasingkings.com/wp-content/uploads/2026/04/2026-04-18-The-Sonship-Avatar.pdf
https://johngarfieldconsulting.com/ebooks
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